Introduction
Five years of the membership of Poland in the structures of the European Union clearly indicate that our country has taken and advantage from the integration with the EU. Entrance in the structures of the Common European Market (CEM) was favourable for Polish food economy. Polish entrepreneurs utilized well the possessed competitive domination and freedom of entering not only the markets of the EU countries but also other foreign markets (outside the EU). Opening of borders and abolition of administrative-customs barriers facilitated an access to the markets of other Community countries for Polish producers.
Results
Five years of Poland's membership in the EU structures has distinctly revealed that the accession had favourably affected the increase of the foreign trade of agri-food products. In 2003, value of trade turnovers with abroad amounted to 7.6 billion EUR, in 2006, it increased twice, equalling to as much as 15.0 billion EUR and in 2008, the discussed turnovers constituted 21.1 billion EUR (almost three-fold increase in relation to 2003). During the first three years of the membership, the dynamics of the increase of exports was higher than that one of imports. In 2004, value of export of agri-food products as compared to 2003, increased by 30%; on the other hand, value of imports during the discussed period, was increased by 24%. The successive years revealed increasing tendency; in 2005, export was increased by 34% and import by 22% and in 2006, by successive 21% and 19%, respectively. But since 2007, the situation was changed in favour of imports. Growth rate of imports was higher than that of exports and amounted to 17% and 25%, respectively. During the whole analysed period, the balance of foreign trade of agri-food products was positive. In 2003, it was equal to 0.5 billion EUR and in 2006, it was already 2.1 billion EUR (more than 4-fold increase).
Since The membership of Poland in the European Union has imparted a new, strong stimulus to export of Polish agri-food products not only to the EU-15 but also to the new member states of the EU10/12. During the years 2003 -2008, value of export of the discussed products to the EU-15 states was increased more than 3 times and to the EU 10/12 -more than four times. Import from the EU1-15 as well as from the EU-10/12 was increased three times in the discussed period.
At present moment, the most important Polish agri-food products sold on the EU market include meat and its products, milk and its products, processed fruit and vegetable products confectionary and cake products, fishes and fish products and tobacco. In the Community countries, we buy first of all, vegetal products (e.g. cereals) and red meat and its products and also, coffee, tea and seasonings and fruits.
The EU is a dominating partner of Poland in trade of meat and its products. Value of export of the products of the mentioned sector in 2008 to the Community exceeded 1.7 billion EUR and was almost three times higher than in 2003. A similar growth was recorded in each of the main divisions of the discussed sector, with the greatest positive balance for poultry and beef production. Value of export and import of pork meat is very unstable. It was especially intensified in 2008 when value of import exceeded significantly that one of export and Poland became the important net importer of pork meat from the EU.
Milk and the dairy products were found on the second place; their value of export to the EU in 2008 was equal to more than 1.0 billion EUR. In 2003, the sum obtained for the dairy products, being sold to the EU, amounted to 130 mln EUR and constituted more than 40% of export value. In 2004, it was already 70% with value of 380 mln EUR. During the successive years, as much as 80% of exported dairy products were delivered to the EU customers. A special attention should be paid to export of liquid milk and cream. The mentioned products were not earlier exported to the EU and since 2005 they have brought 15% of incomes to the exporters.
The successive important item, being exported to the EU includes fruits and their products. Their value reached almost 1.0 billion EUR in 2008. Next, we should mention confectionery and cake products, the export of which to the EU is increased every year. In 2008, value of export amounted to more than 900 mln EUR and was by 3.5 times higher than in 2003. Fish sector is also distinguished by a high value of export to the EU. In 2008, export of fish and fish products to the Community brought the sum of more than 700 mln EUR. The role of tobacco and its products in Polish export to the EU is also increased. Value of the mentioned export in 2008 amounted to more than 500 mln EUR and was higher than in the previous year by 30%.
The increase of export of agri-food products was mainly determined by a high production of these articles in our country, a high maintained demand on Polish food products in the EU countries and non-EU states as well as favourable prices of agri-food products on foreign markets.
Such situation was also affected by export subsidies of which Polish entrepreneurs could take an advantage, after the accession, on equal rights with the EU entrepreneurs. Owing to such support, Polish agri-food products could compete, in respect of price, in the markets of the third states.
The analysis of the relations between value of export of basic agri-food products and value of their sales, as conducted for the years 2003 -2008, indicates that the following sectors reveal especially strong export orientation: fishes and fish products, starch and potato products, fruit and vegetable juices and drinks, fruit and vegetable processed products, domestic animal feedstuffs, confectionery bread and sweets, and also, coffee, tea and seasonings. The average export tendency was revealed by meat and meat products, vegetal fats, milk and dairy products, sugar, spirits and tobacco products. During the recent years, the participation of some of them has indicated, however, an increasing tendency what may, in the future, result in their transition to the group with a higher competitivity. Food product which do not show any features of pro-export tendency include fresh bread, macaroni and cereal products, beer, wine and then, non-alcohol beverages. But also in the discussed group, a phenomenon of increasing export orientation is recorded. If the mentioned tendency is maintained, the discussed sections will be also able to pass to the group of sections with a higher competitivity.
Tab.3. The participation of export in sales of agri-food products (%)
The increase of export orientation of the particular agri-food products and strengthening of the position of our food producers on the enlarged European market have proved that Polish food producers were well prepared to the membership in the European Union. The rise of the position of Polish food producers could have not, however, occurred if Polish products were not attractive in respect of price and were not characterized by a high quality and taste values.
Discussion
Entrance of Poland to the EU structures has been a stimulus, generating many positive changes. The mentioned changes have run in a liquid way, and Poland has constructed the appropriate institutional system and correct instruments for implementation of the Common Agricultural Policy mechanisms, including trade mechanism, without which the turnover of agri-food products would be impossible.
Five years of Poland's functioning within the frames of the European Community have proved that Polish food producers were well prepared to the membership in the EU and managed perfectly with this difficult and demanding market. It was a period of dynamic growth of foreign trade of agri-food products. From a net importer, Poland has become a serious net exporter of food. During five years of the membership, the turnover of agri-food products with the abroad increased almost three times. In spite of fears, the accession has not caused a flooding of Polish market with foreign products; on the contrary, it affected the development of food industry in Poland. The participation of exports in the production sold of food industry reveals the increasing tendency.
The advantages, as reached during the first period of Poland's membership in the EU occurred to be higher than the prognosed ones. Polish food producers did not allow taking over too great part of the domestic market and, at the same time, occurred to be extremely active on the markets of other EU countries.
It is difficult now to predict how will be the foreign trade of agri-food products developing in the nearest future. The year 2009 will be certainly not so good as 2007 or 2008. The consequences of crisis which reached Europe at the second half of 2008 have also negatively influenced foreign trade of agri-food products. Balance of turnovers in 2008 was lower than in 2007; export was still increased but dynamics of growth was not as high as during the first years after the accession.
